OREO Dream for the Team: TERMS AND CONDITIONS

This document sets out the Terms and Conditions ("T&Cs") governing participation in the "Oreo Dream
for the Team" activation ("Campaign"), an initiative by Mondelez India Foods Private Limited
("Mondelez"). By patticipating, you agtee to be bound by these T&Cs.

1. INTRODUCTION

11

1.2

1.3

1.4

1.5

Organizer: Mondelez India Foods Private Limited, having its registered office at Unit No 2001,
20th Floot, Tower-3 Wing-C, One International Center Parel, Mumbai- 400 013.

Campaign Partner: Parv communications, E-109, Amar colony, Lajpat Nagar 4, New Delhi,
110024. or such other third party engaged by Mondelez for the execution of the Campaign
(hereinafter, "Campaign Partner").

Product: This Campaign relates to the limited-period Oreo Dream for the Team pack activation.

Voluntary Participation: Participation is voluntary. You acknowledge that you satisfy all
Campaign eligibility requirements.
Definitions:
i.You or Your: Any natural person participating in the Campaign.
i.We or Our or Mondelez: Mondelez India Foods Private Limited.
iii.Participant: Any natural person fulfilling the eligibility criteria.

iv.Prizes: Refers to Grand Prize, Dreamer of the Match, Weekly Prize and Daily Prize as detailed
in Annexure 1.

v.Website /Microsite: www.oreo.in/dreamfortheteam

vi.Leaderboard: A ranking system for Participants, accessible on the Website, which displays
achievements based on points earned from submitted and fulfilled dreams.

vii. Traditional Trade: Refers to the unorganized retail sector, typically comprising small,
independent, and often family-owned shops such as 'kirana' stores, general stores, ot local
neighbourhood shops. These include the stores where the packs listed in Attachment 1 are
primarily sold.

viii. Modern Trade: Refers to the organized retail sector, typically including large-format stores such
as supermarkets, hypermarkets, departmental stores, and cash-and-carry outlets, where the packs
listed in Attachment II are primarily sold.

ix.E-commerce: Refers to online retail platforms and websites where products are sold directly to
consumers, including but not limited to online grocery stores, marketplaces, and quick commerce
platforms, where the packs listed in Attachment II are also available.

x.Personal Information: Includes, but is not limited to, name, mailing address, date of birth, e-
mail, contact number, identity verification document.

xi.Force Majeure Event: Circumstances beyond the teasonable control of Mondelez and/or
Campaign Partner (e.g., floods, natural disasters, war, lockdowns, technical snags.
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2. CAMPAIGN PERIOD & GEOGRAPHICAL SCOPE

i

ii.

iii.

Campaign Period: From 00:00:01 hours on February 1st, 2026, to 23:59:59 hours on March 8®
» 2026. Entries outside this period will not be considered for any prizes.

Geographical Scope: Applicable across India, except in the state of Tamil Nadu due to the Tamil
Nadu Prize Schemes Prohibition Act, 1979. Participants from Tamil Nadu may participate but are
not eligible to win any prizes.

Prize Disbursement: Commencement of prize disbursement is from 5% Feb, 2026 onwards.

3. ELIGIBILITY CRITERIA

To participate and be eligible for prizes, You must fulfill the following:

i

il.

1.

iv.

Vi.

vil.

Be a natural person.

Be an individual legal resident and citizen of the Republic of India and not be residing outside the
geographical boundaries of India at the time of participation.

Be 18 years or above at the time of entry.
Be legally competent to enter into a binding contract under Indian laws.
Hold a valid PAN card issued under the Income-Tax Act, 1961.

Not be an employee of Mondelez, Campaign Partners, their immediate family members (spouses,
domestic partners, parents, grandparents, siblings, children, grandchildren), affiliates, advisors, or
advertising/Campaign agencies.

Participants warrant that they (a) do not have any existing criminal cases or legal prohibitions
preventing them from leaving India; (b) have no outstanding dues to government or regulatory
bodies; and (c) are not under any legal restriction that would prevent entry into the United
Kingdom.

4. HOW TO PARTICIPATE

1.

Purchase Product: Purchase a limited-edition Oreo "Dream for the Team" pack (refer to
Attachment I & II for specific Products). Participation is subject to Product availability. The
Participants agree and acknowledge that participation in this Campaign is by virtue of the purchase
of these special edition packs, and no separate consideration is payable towards such participation.

Scan QR Code & Register: Scan the QR code on the pack (or other creative touchpoints like
banners) to access the Website. Provide Your Name, Email ID, Date of Birth and Phone Number.
By  submitting your details, You consent to Mondelez's privacy  policy
(www.otreo.in/dreamfortheteam).

3. Login & Dream Registration:

a.  Upon logging in, choose an avatar.

b.  You will receive one digital "Otreo Dream for the Team" cookie for free to start yout
dreaming journey. While all 16 cookies will be visible, the ones you have not yet scanned
will appear as locked. These locked digital cookies can be collected/unlocked by scanning
unique QR codes found inside promotional packs.

c.  To register a dream:

i.  Choose an available cookie from your digital wallet or scan a new cookie from a
promotional pack.

Mondelez International Internal


http://www.oreo.in/dreamfortheteam

ii. Select an India vs. other country match from the ICC T-20 World Cup 2026
tournament.

ili. Select a pre-defined dream/wish for the chosen match, associated with the

selected cookie. You can also use open fields for specific user inputs (e.g., player

name, numerical values).

iv.  Submit your finalized dream.

b. Dream Tracking: The fulfilment status of your registered dream (whether the anticipated
event occurs in the match) will be updated on your user profile.

i.  All the dreams have been categorized into the following three categories and the

fulfilment of these dreams will be done on the respective fulfilment criteria:

1.

Dreams which can be fulfilled during the match, such as, “____ player hits
5 sixes”. As soon as the respective player hits the said no of sixes the
dram will be qualified as fulfilled immediately.

Dreams which can be fulfilled only after the respective match has been
completed, such as, will hit the highest no of sixes in the match”.
This dream can only be considered fulfilled once the match has been

concluded and all match data is available for evaluation. These dreams
will be highlighted with an “*”.

Dreams which can be fulfilled only after the tournament has been
completed, such as, “India will win the tournament”. This dream can only
be considered fulfilled once the tournament has been concluded and all
tournament data is available for evaluation. These dreams will be
highlighted with an “*”".

c. Multiple Dreams: You can register any number of dreams with each cookie for any

upcoming match. One specific dream can be submitted only once for a particular match

but can be used multiple times across different matches.

d. Leaderboard: The number of fulfilled dreams impacts your standing on the Leaderboard,
which tracks achievements of participants across India (except Tamil Nadu).

5. LEADERBOARD POINTS SYSTEM

Your leaderboard standings will be determined as follows:

e Tor every dream submitted: 10 points

e Tor every dream that comes true: 50 points

The objective is to achieve the highest number of fulfilled dreams to lead the leaderboard.

6. PRIZE CATEGORIES AND SELECTION

All participants who meet the eligibility criteria and participate between February 15t and March 8% 2026,
stand a chance to win. Disbursement of prizes will commence from February 5t | 2026.

S.No.

Prize Details of the Prize | Number of Prizes available | Eligibility Criteria (in addition to the |

Agreement)
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Grand Prize

Trip to Lotd's Cricket
Ground, London - A
digital travel voucher
(MakeMyTrip)

worth INR

4,00,000/- for use by
the winner and one
companion, plus 2
tickets for the Lord's
Classic Tour at Lord's

5 winners pan India (Each
Winner is allowed to take

one companion )

e Top 5 participants who lead the Camy
on the points system. If there is
participants, the winners will be chos
randomizer tool

Eligible Purchase Channels:

e Participants who participate by scann

o Packs detailed in Attachme
from traditional trade stores,

Cricket Ground, E-commerce websites ; or
London. ) )
o Creative touchpoints such as
AND
e DParticipant and companion must hol
Dreamer of the | Prize worth INR | 25 winners pan India (One

match

10,000 (detail WIP)

winner per India vs.
opponent match)

e  DParticipant with the highest score «
leaderboard. If there is a tie between 1
winner will be chosen at random by

Eligible Purchase Channels:

e Participants who participate by scann

o Packs detailed in Attachme
from traditional trade stotes,
E-commerce websites , or

o Creative touchpoints such as

Weekly Prize (5%
Feb, 2026 to 8h
March, 2020)

Daily Prize

Prize worth INR
5000/- (details WIP)

Prize  worth INR
1000/~ (details WIP)

90 winners pan India (10
per India
match)

winnetrs
opponent

VS.

960 winners pan India (24
winners each day for 40

days of tournament)

Participant who has wished for a particular mz
one dream come true in that match.

e  Participants who participate by scann

o Packs detailed in Attachme
from traditional trade stores,
E-commerce websites ; or

o Creative touchpoints such as

Participant who has wished at least one drean

e Participants who participate by scann

o Packs detailed in Attachme
from traditional trade stores,
E-commerce websites; or

o Creative touchpoints such as

Notes on Prizes:
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ii.

1.

iv.

vi.

Leaderboard for Grand Prize & Dreamer of the Match: These prizes are merit-based on
leaderboard performance.

Random Draw for Weekly & Daily Prizes: These prizes are selected via a randomizer tool.

Indicative Numbers: The number of prizes mentioned is indicative and may be moditfied by
Mondelez without prior notice.

Multiple Wins: Daily Prize winners can win subsequent daily/weekly prizes. Weekly Prize winners
can win subsequent weekly prizes. All Daily/Weekly Prize winners remain eligible for the Grand
Prize and "Dreamer of the Match" prizes.

Prize Image: Images of prizes on promotional materials are for illustration only; actual prizes may
vary.

Taxes: All applicable taxes on prizes are the sole responsibility of the prize winner. As the Grand
Prize value (INR 4,00,000) exceeds INR 10,000, it is subject to Tax Deducted at Source (TDS)
under the Income Tax Act, 1961. The winner shall be responsible for the payment of the applicable
TDS before the Prize is released. Proof of tax payment must be submitted to Mondelez.

7. GENERAL CONDITIONS

7.1. Disqualification: Mondelez reserves the right to exclude or disqualify any person from the Campaign,
or forfeit any prize, without liability, if they:

i

.

1.

iv.

V.

vi.

vii.

viii.

Engage in misconduct, have a criminal record, act dishonestly, fraudulently, or in bad faith.
Tamper with the entry process or Campaign operation.
Act in violation of these T&Cs.

Act in an unsportsmanlike or disruptive manner, or with intent to annoy, abuse, threaten, or harass
othets.

Submit entries that are offensive, distasteful, unacceptable, or against Mondelez's ethos.
Provide incorrect or fraudulent information.
Fail to provide necessary verification documents within stipulated timelines.

For any other reason Mondelez deems fit and proper.

7.2. Prize Conditions:

i

il.

iii.

iv.

Prizes are non-transferable, non-assignable, non-substitutable and cannot be exchanged for cash.

In the event of a Prize Winner's death, no nominees, heirs or other persons shall be eligible for the
Prize.

Prizes (including merchandise) ate provided "as is" without warranties of any kind (express or
implied), including quality, suitability, comfort, merchantability, or fitness for a particular purpose.

Unless the Prize is a Mondelez or Campaign Partner product, Mondelez and/or Campaign Partner
shall not be liable for any defects, deficiencies, damages, replacements, or quality issues related to
the Prize. Grievances should be directed to the manufacturer or supplier/retailer/service provider.

7.3. Technical Disclaimers & Campaign Integrity:

Mondelez and/or Campaign Partner will not be responsible for:

i

SPAM messages, SMS/WhatsApp/other messaging service delivery failures.
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1.

iv.

vi.

vil.

Viil.

ix.

xi.

xil.

Xiil.

Xiv.

XV.

XVi.

Lost, misdirected, late, incomplete or unintelligible entries, or inaccurate entry information due to
technical or human error.

Printing or typographical errors in Campaign materials.

Errors in operation or transmission, theft, destruction, loss, unauthorized access to, or alteration
of entries.

Technical, network, telephone, computer, hardware or software malfunctions, or traffic congestion
on the internet or any website.

Injury or damage to your computer or mobile device resulting from downloading Campaign
materials.

Inability of participants to use devices/means supporting Campaign technical requirements.

Participation despite DND registration (by participating, you provide express consent to exempt
Mondelez/Campaign Partner from DND restrictions).

Other conditions beyond reasonable control or any Force Majeure Event.

Any attempt to deliberately damage any Mondelez or Campaign Partner website, interfere with its
functioning, or undermine the Campaign's legitimate operation is a violation of criminal and civil
laws. Mondelez reserves the right to seek damages to the fullest extent permitted by law.

The Campaign is subject to all applicable central, State and local laws and regulations in India. The
Campaign may at any time at the sole discretion of Mondelez be terminated/
cancelled/amended/suspended for any reasons without providing any prior notice to the
Participants. No claims/questions shall be entertained in this regard.

If the Campaign is interfered with (e.g., viruses, bugs, tampering, unauthorized intervention,
technical failures) to an extent that it cannot be conducted as planned, Mondelez may, in its sole
discretion and to the fullest extent permitted by law, invalidate/disqualify any Participant, or
modify, suspend, terminate, or cancel the Campaign.

Mondelez and/or Campaign Partner are not liable for any problems or technical malfunctions
related to network, servers, lines, computer equipment, software, or mobile networks, including
damage to devices.

Mondelez and/or Campaign Partner are not responsible if participants are unable to submit entries
due to telecom operator issues, internet problems, device incompatibility, or capacity constraints.

While reasonable efforts will be made to protect participant data, Mondelez and/or Campaign
Partner are not responsible for data loss, security breaches, or any actions taken due to such loss.

Mondelez and the Campaign Partner are not responsible for the content, privacy policies, or
reliability of any third-party platforms, social media networks, or linked websites utilized in this
Campaign (including the Microsite and any travel booking platforms). Participation on such
platforms is subject to the respective third party's terms of use.

7.4. Indemnity & Liability Release:

By participating, You:

Release Mondelez, Campaign Partner, and their affiliates, employees, directors, representatives, and
agents from any and all liability in relation to this Campaign, including including loss or damage
caused or contributed to by the negligence of Mondelez or the Campaign Partner, for quality of
prizes, personal injuties (including death), property loss or damage, misuse of benefits/prizes etc.
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iii.

iv.

7.5.

il.

iii.

iv.

vi.

vil.

viii.

Agtee to indemnify Mondelez, Campaign Partner, and their respective officers/employees from
and against all liability, cost, loss or expense arising out of prize acceptance or Campaign
participation, including personal injury and property damage, whether direct, indirect,
consequential, foreseeable or due to negligence.

Acknowledge sole responsibility for all taxation arising from winnings/Prizes and shall not hold
Mondelez and/or Campaign Partner responsible for payment or related disputes.

The release of liability under this section shall be binding upon the heirs, executors and
administrators of the Participant. This includes a complete discharge of Mondelez and its partners
from any claims arising out of injury, death, loss of enjoyment or expenses sustained during any
stage of travel or stay in connection with the Prize.

The Participant represents and warrants that all content, information, names, images, text, material
or other inputs supplied and/or provided by the Participant (“Materials”) is original to the
Participant, does not infringe or violate any third party rights including without limitation any
intellectual property rights, privacy rights, publicity rights and contractual rights, is accurate, not
misleading, and does not contain any unlawful, defamatory, obscene, abusive, fraudulent or
otherwise objectionable content and does not violate any applicable laws. The Participant shall
remain solely responsible for all Materials (indulgent without limitation for the legality, correctness
and authenticity) and shall indemnify and hold harmless Mondelez, the Campaign Partner (and
their respective affiliates, officers, directors, employees and agents) from and against any and all
claims, demands, losses, damages, liabilities, costs and expenses (including reasonable legal fees)
arising out of or in connection with breach of this clause in perpetuity. The obligations under this
Clause shall survive the completion or termination of the Campaign.

Personal Information & Privacy Policy:

By participating and providing information, You consent to the collection, receipt, possession, use,
storage, handling, transfer, processing, sharing and dealing with your Personal Information by
Mondelez and Campaign Partner for Campaign purposes.

You agree to the Privacy Notice of Mondelez posted on the Campaign Website /Microsite.

Prize Winners may be contacted by the Campaign Partner to collect further details for prize
delivery. Prizes will only be provided upon submission of all requested information. Participants
are solely responsible for errors in provided information.

Mondelez reserves the right to refuse prizes if necessary information is not provided. Prize Winner
names may be posted on the Website/Microsite.
You authorize Mondelez and/or Campaign Partner to use your shared personal data.

You consent to Mondelez and/or any nominated third party carrying out profiling of your
anonymized data. Campaign Partner will secure and keep safe such information.

While commercially reasonable means are used to protect your information, no data transmission
is 100% secure.

Your personal Information may be retained and used until the purposes for its use are no longer
applicable, or as required by law, regulations, contractual obligations, or legitimate business
purposes and used even after the Campaign ends for the purpose of the establishment, exercise or
defense of any legal claim or for statutory compliance.

7.6. Intellectual Property & Publicity:
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ii.

1.

iv.

7.17.

7.8.

il.

iii.

7.9.

1.

iv.

vi.

All rights, title, and interest, including intellectual property rights, in all promotional and Campaign-
related material (including submitted content) vest solely with Mondelez.

Mondelez and/or its affiliates have the petpetual, irrevocable, worldwide tight to use youtr name,
likeness, images, videos, voice, appearance, and any material provided or taken in relation to the
Campaign ("Publicity Matetial") for any communication, promotions, events, or campaigns, in any
medium, without any permission or payment to the Participant.

You acknowledge complete ownership of your Publicity Material, including copyright, vests with
Mondelez, and you release Mondelez and its agents/assigns from any claims connected with such
use.

Mondelez shall have the absolute perpetual, royalty-free, non-exclusive, irrevocable sub-licensable
and transferable right to use the winner’s likeness, personality/publicity rights, and materials
submitted by and/or in relation to the Participant in any media throughout the wotld without
notice, compensation or the winner's right of approval. This includes the right to alter, distort or
use the material in composite forms for promotional purposes.

Force Majeure:

This Campaign is subject to Force Majeure Events. Mondelez and/or Campaign Partner shall not
be liable for any delay or adverse effect caused to Participants or Prize Winners due to a Force
Majeure Event.

If due to a Force Majeure Event, a Grand Prize cannot be awarded, alternate prizes (which may
not be of similar value or engagement) may be offered by Mondelez.

Governing Law & Jurisdiction:

These T&Cs are governed and construed in accordance with the laws of the Republic of India.

The courts of competent jurisdiction at Mumbai shall have sole and exclusive jurisdiction for any
disputes arising out of or in connection with the Campaign.

Participation is unauthorized in any jurisdiction that does not give effect to all provisions of these
T&Cs.

Miscellaneous:

This Campaign is offered on a "best effort" basis.

Mondelez and Campaign Partner are not liable if Government restrictions (on movement,
operations, etc.) impact the Campaign or prize delivery. Participants must comply with all
government directions.

All decisions by Mondelez regarding the Campaign are final and binding. Failure to enforce any
T&Cs does not waive them.

Mondelez is not liable for costs incurred by you for Campaign participation.
Campaign announcements and T&Cs will be posted on the Website/Microsite.

If dissatisfied with the Campaign, your sole remedy is non-participation.

7.10. Complaints:

i

For disputes, complaints, or queries pertaining to this Campaign or Products, contact 1800 22 7080
or suggestions@mdlzindia.com no later than 7 working days from the date the cause of the
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ii.

complaint arose or from the completion of the Campaign, whichever is later. Failure to do so will
result in expiry of claims.

Mondelez holds no liability for complaints/grievances regarding products ot prizes provided by
Campaign Partners; these should be directed to the respective manufacturer/suppliet.

8. WINNER SELECTION & VERIFICATION PROCESS

1.

1.

1.

iv.

Vi.

Announcement: Winners will be announced on dates decided by Mondelez/Campaign Partner
and contacted by the Campaign Partner via calls, direct messages, WhatsApp or email. By accepting
these T&Cs, you consent to being contacted for Campaign purposes.

Verification: Prize Winners must respond to confirm eligibility and provide verification
documents within 3 days of initial contact. Required documents include:
e Copy of PAN Card.
e One of the following (for ID verification): Driving License, AADHAR, Passport, or Voter
1D Card.
o For Grand Prize Winners:
a. Valid passport copies for themselves and their companion.
b. Mondelez reserves the right to perform a personal background check on potential
Grand Prize winners and their companions, including but not limited to a search
of criminal records and social media conduct. Participation is conditioned upon
Mondelez’s satisfaction with the results of such background checks. Mondelez
may disqualify any winner if the check reveals any matter that could bring the
Brand into disrepute.

Disqualification for Non-Compliance: If documents are invalid, issues are identified, or not
provided within 3 days, the Patticipant will be disqualified. Mondelez/Campaign Partner are not
responsible for loss of documents.

Contact Attempts: If a Prize Winner is unreachable or does not respond, two further attempts
will be made within the next day. If no response after the third attempt, the participant's entry will
not be considered, and the prize may be forfeited or offered to another participant at Mondelez's
discretion

Each winner will be contacted three (3) times by or on behalf of Mondelez. In the event a winner
is unreachable, remains unresponsive or cannot redeem the Prize for any reason whatsoever,
Mondelez reserves the right to either forfeit the Prize or award it to another Participant (chosen
via randomizer/leaderboard rank), without further notice or liability to the original winner.

Fraudulent Information: No prizes will be awarded if information is suspected to be incorrect
or fraudulent.

9. GRAND PRIZE SPECIFIC CONDITIONS

i

il.

iii.

Grand Prize Covers: The winner will be entitled to receive a digital travel voucher
(MakeMyTrip) worth INR 4,00,000/- (“Prize”) for utilization by herself/himself and one
companion for booking the flight tickets and hotel, along with 2 tickets for the Lotd's Classic
Tour at the Lord's Cricket Ground, London.

Exclusions: Travel insurance, visa processing, meals, local transport, excess baggage costs and
other incidental costs are excluded and must be borne by the Grand Prize Winner.

Winner's Responsibilities:
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iv.

vii.

Viil.

ix.

e Obtain valid passports, visas and travel insurance for themselves and their companion.
Mondelez/Campaign Partner will not facilitate these.

e The INR 4,00,000/- MakeMyTtip voucher is subject to the terms and conditions of the
issuer (MakeMyTrip). Any expenditure exceeding the voucher value shall be borne solely
by the winner. Adhere to any quarantine restrictions (e.g., COVID-19 tests, vaccination
requirements) for travel, borne solely by the winner.

e 'The digital travel voucher and tour tickets shall be delivered/made available via the
contact details provided during registration. Mondelez/Campaign Partner shall not be
liable for loss ot non-receipt of the Prize due to incorrect details provided by the
Participant. Mondelez and the Campaign Partner accept no responsibility for the reliability,
service quality, or privacy practices of the voucher issuer (MakeMyTrip) or any associated
travel service providers.

e Companion must be 18 years or above at the time of departure and travel on the same
itinerary as the winner.

e By accepting the Prize, the winner and their companion represent and warrant that they
do not have any illness, medical condition or mobility issue that would impair their ability
to undertake long-distance international travel. It is the sole responsibility of the winner
to ensure they are medically fit to travel.

e If any statement made by a winner is found to be false or fraudulent, the winner will be
disqualified and shall be required to return the Prize to Mondelez immediately upon
demand or refund the full retail value of the Prize (INR 4,00,000/-) at their sole expense.

Travel Arrangements: Mondelez will provide the winner with a digital travel voucher
(MakeMyTrip) worth INR 4,00,000/- (“Prize”). The winner shall be responsible for booking the
flight tickets and hotel using the said voucher for herself/himself and one companion.

Releases: Winners and companions may be requited to execute liability/publicity releases prior to
issuance of travel documents as a condition of receiving the Grand Prize travel documents and
itinerary.

Name Changes: Once winner and companion details are submitted, name changes will not be

accepted.

Discrepancy/Non-Receipt: Mondelez/Campaign Partner ate not responsible for travel inability
due to discrepancies in information, non-receipt of visas, or other reasons. No extensions or
alternate redemptions will be provided.

Unforeseen Circumstances: Additional costs due to natural calamities, political disturbance,
accidents or unforeseen circumstances are not borne by Mondelez/Campaign Partner.

Travel Management: Mondelez/Campaign Partner are not responsible for other travel
requirements or management of airports/hotels and accept no liability for disappointment/dispute
in relation to them.

Information Accuracy: Mondelez/Campaign Partner are not tresponsible for information
supplied by hotels/aitlines, including on their websites.

Non-Combinable: The prize cannot be clubbed with any other offer available at the hotel or with
travel partners.
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xii.

xiii.

Xiv.

The Prize is personal to the winner, non-transferable, non-assignable, and cannot be sold or

exchanged for cash under any circumstances.

Winners and their companions must possess valid Indian Passports with at least 6 months' validity.
Obtaining necessary Visas and Travel Insurance is the sole responsibility of the winner. Mondelez
will not facilitate or guarantee visa issuance. Failure to obtain a visa does not entitle the winner to

a cash alternative.

Tickets for the Lord’s Classic Tour are subject to availability and the ground's operating schedule.

Winners must comply with all rules and regulations of the Marylebone Cricket Club (MCC).
ATTACHMENT I
Oreo Dream for the Team Packs in Traditional Trade Stores
Cadbury Oreo vanilla flavor cream sandwich biscuit, 41.75g, INR 10
Cadbury Oreo chocolate flavor cream sandwich biscuit, 41.75g, INR 10
Cadbury Oreo strawberry flavor cream sandwich biscuit, 41.75g, INR 10
Cadbury Oreo vanilla flavor cream sandwich biscuit, 83.5g, INR 20
Cadbury Oreo chocolate flavor cream sandwich biscuit, 83.5g, INR 20
Cadbury Oreo vanilla flavor cream sandwich biscuit, 108.55g, INR 26
Cadbury Oreo chocolate flavor cream sandwich biscuit, 108.55g, INR 26
Cadbury Oreo strawberry flavor cream sandwich biscuit, 108.55g, INR 26
Cadbury Oreo vanilla flavor cream sandwich biscuit, 125.25g, INR 30
Cadbury Oreo chocolate flavor cream sandwich biscuit, 125.25¢, INR 30
ATTACHMENT II
Oreo Dream for the Team Packs in Modern Trade Stores and E-commerce Websites
Cadbury Oreo vanilla flavor cream sandwich biscuit, 125.25g, INR 40
Cadbury Oreo chocolate flavor cream sandwich biscuit, 125.25g, INR 40
Cadbury Ozeo vanilla flavor cream sandwich biscuit, 275.55g, INR 87
Cadbury Oreo chocolate flavor cream sandwich biscuit, 275.55g, INR 87
Cadbury Oreo vanilla flavor cream sandwich biscuit, 459.25g, INR 144
Cadbury Oreo chocolate flavor cream sandwich biscuit, 459.25g, INR 144
Cadbury Oreo vanilla flavor cream sandwich biscuit, 876.75g, INR 274

Cadbury Oreo chocolate flavor cream sandwich biscuit, 876.75g, INR 274
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